
Rules and Regulations

1/ Deadline: Friday May 9th 2008

2/ Entry Fee: £85.00 +VAT per entry per category. Payments must be sent with your entry form for the relevant entrant multi-
ple of £85.00 + VAT

3/ Eligibility: To be eligible for the 2008 competition all entries must have taken place between January 1st 2007 and March
30th 2008

4/ Category: You may enter the same entry in more than one category, if relevant. However, please provide a separate entry
form for each category and the additional fees. Judges may reassign categories at their discretion

5/ Judging: There are two stages to the judging process. A panel of expert judges will be invited to select a shortlist of 3-6
entries to be put forward to a public vote. The initial judging will take place on Tuesday July 1st 2008 and then the shortlisted
entries will be published on the Netimperative website for a public vote shortly thereafter

6/ Confidentiality: All shortlisted entries will be published online and go to public vote. Any sensitive information will need to
be clearly marked to ensure it is not released

7/ Disposition of entry: Entries and materials submitted will not be returned and may be displayed, shown, duplicated or 
published for purposes deemed appropriate

8/ Refunds: There will be no refunds for awards entries after the judging process has begun. Any refunds prior to this will be
made in full upon written request.

9/ Delivery: All entry forms and supporting materials must be sent to Netimperative, Unit 303, Mare Street Studios, 203-213
Mare Street, London, E8 3QE or emailed to awards@netimperative.com

10/ Netimperative do not accept any responsibility for entries not received

With last year's finale a great success culminating in a fantastic night out at a Brazilian themed nightclub. We are in full swing
preparing an even better awards night this year, but before we do that we would like to announce that the 2008 The
Imperatives are now open for entries.

This years categories are as follows: Best use of Email - Best SEO - Best SEM - Best use of Mobile - Best use of Online 
advertising & sponsorship - Best use of new ad formats (Video, Gadgets, Widgets, etc) - Best use of Online PR, UGC & Viral -
Best Agency - Best Retailer/FMCG - Best Media - Owner B2B - Best Media Owner B2C - Best Entertainment (Music, Gaming,
Social Networks, Radio) - Best Travel Site - Best use of Technology - Wildcard - Grand Prix 

Entry deadline: May 9th 2008

The Imperatives Digital Awards
2008



Category Descriptions for The Imperative Digital Awards 2008

Best use of Email A newsletter, email campaign or email tool could effectively win this category

Best SEO A chance to enter any companies consistently achieving good natural search rankings via use of Search Engine
Optimisation techniques

Best SEM A popular category for showcasing excellence in Search Engine Marketing

Best use of Mobile The winner here needs to demonstrate their successful use of mobile technologies or marketing

Best use of Online Advertising & SponsorshipThe best online advertising or sponsorship campaign will demonstrate a 
meeting and surpassing of the initial  campaign objectives, a significant return on investment, innovation and creativity. The
campaign can have been delivered multi-channel or via a signal medium

Best use of New Ad Formats -  An example of creativity using a new ad delivery format such as , Gadgets, Widgets or Video

Best use of Online PR, UGC & Viral Online PR, UGC and viral marketing have been around for quite some time now and this
award is to commend the best use of this type of marketing over the past year

Best AgencyThe winner will be an agency that can prove it's ongoing dedication, effectiveness and innovation. The definition
of an agency could include media buying, digital, media, marketing, design, creative, PR and technical

Best Retailer/FMCG Turnover online can be key for many companies and this category is set to award the overachiever

Best Media Owner B2B The winner of this category will be a media owner who has shown significant achievement in delivery
and development of its online/digital publications. A media owner could include magazine publishers, national newspapers,
regional newspapers, online publishers to both business and consumer audiences.

Best Media Owner B2C The winner of this category will showcase the best example of online engagement of a consumer 
audience using digital media

Best Entertainment - Music, Gaming, Social Networks, Radio With digital entertainment becoming more sophisticated every
day this category should be hotly contended by any entertainment product that stands out from the rest

Best Travel & Leisure Site The best site promoting travel and leisure opportunities online

Best use of Technology With new technology emerging daily this award is for the best use of technology and should 
demonstrate the need for and benefits of using the technology

Wildcard This category has been set up for the sole purpose of allowing any individual or company who believes they have
made a contribution to thtal e dig sector to enter. Entries in this category are not restricted in any way but an entry form must
be completed and supporting evidence provided

Grand Prix This is the special headline sponsor award for the best of the winners selected by our readers.



Entry Form
Company Information

Company name: ________________________________________________________________________________________
Main contact: __________________________________________________________________________________________
Job title: ______________________________________________________________________________________________
Telephone number: _____________________________________________________________________________________
Fax number: ___________________________________________________________________________________________
Email: ________________________________________________________________________________________________
Postal & Invoicing address: _______________________________________________________________________________
______________________________________________________________________________________________________

Entry & Payment details

Number of Categories: __________________________________________________________________________________
(cost is 85.00+VAT per entry per category)

I enclose a cheque for the amount of £_________________________________________ (made payable to Netimperative)

All entry fees for The Imperative Digital Awards must be paid upon submission of your entry (you will be forwarded a receipt
accordingly). If you have any queries with regards to payment for an award entry/entries please call 020 8533 7565. Each entry
into a category is £85.00 +VAT

All entry payments must be made prior to the date judging takes place or entries will be removed from the competition.

In submitting this entry, I acknowledge that I have read the rules, agree to them, and accept the judges' decision as finally 
binding. I/we agree that any information provided has been checked and is accurate.

Signed : ______________________________________________ Dated: ______________________________________

Awards category entry information 
Deadline: Friday May 9th 2008

Award Category Name (please complete one entry form per category entered): Best use of Email - Best SEO - Best SEM - Best
use of Mobile - Best use of Online Advertising & Sponsorship - Best use of New Ad Formats - Best use of Online PR, UGC &
Viral - Best Agency - Best Retailer/FMCG - Best Media Owner B2B - Best Media Owner B2C - Best Entertainment, Music,
Gaming, Social Networks, Radio - Best Travel & Leisure Site - Best use of Technology - Wildcard -Grand Prix

Name of category being entered:__________________________________________________________________________

Objective/strategy:

Please describe how you have achieved your goal:



ROI/Results achieved:

Why do you stand out from the rest?

How to view nominated site/product/supporting evidence:

Budget spent:

PLEASENOTE

Please attach extra sheets where necessary
Please ensure that you send your entry form with supporting evidence to the address overleaf by Friday May 9th 2008 and

complete one entry form per award entry.
We require three copies of each entry for Judging purposes



Ticket Booking Form

Company Information
Company name: ________________________________________________________________________________
Main contact: __________________________________________________________________________________
Telephone number: __________________________ Fax number: ________________________________________
Email: ________________________________________________________________________________________
Postal Address: _________________________________________________________________________________
(Ticket will be sent to this address)
Number of tickets: _______________________

Individual ticket holder's names and email addresses

Guest Name: __________________________ __________________________________________________
Guest Name: __________________________ __________________________________________________
Guest Name: __________________________ __________________________________________________ 
Guest Name: __________________________ __________________________________________________ 
Guest Name: __________________________ __________________________________________________
Guest Name: __________________________ __________________________________________________ 
Guest Name: __________________________ __________________________________________________
Guest Name: __________________________ __________________________________________________
Guest Name: __________________________ __________________________________________________
Guest Name: __________________________ __________________________________________________

Ticket Payment Details
Please invoice me for the amount of £ ______________
Contact name: _________________________________________________________________________________
Company name: ________________________________________________________________________________
Company address: ______________________________________________________________________________

Signed: _______________________________________  Dated: _________________________________________

Ticket payment must be made prior to the event and invoices with are produced accordingly. Cheques should be made
payable to Netimperative, Mare Street Studios, Unit 303, 203 - 213 Mare Street Studios, London, E8 3QE

Awards Ceremony: Thursday September 18th 2008
Venue: Studio Valbonne, 62 Kingly Street, London, W1B 5QN
Nearest tube: Piccadilly Circus or Oxford Circus
(Your official invitations will include a map with directions to the venue)

Cost:
10 premium member tickets: £1450 +VAT
10 non-member tickets: £1700 + VAT
Individual premium member tickets: £150 +VAT
Individual non-member tickets: £175 + VAT

Premium membership is £75 per annum for an individual, £500 for a bulk of 10 members and £750 for a corporate
unlimited membership. To apply for membership online please go to www.netimperative.com or email 
membership@netimperative.com


