THE
IMPERATIVES

DIGITAL AWARDS

The Impeatives Digial Awards
2008 y
<

With last year's finale a grat succes culminéing in a &ntastic night out at a Bazlian themed nightclub. We ae in full sving
preparing an &en bdter avards nigh this year, but before we do tha we would like to announce thathe 2008 The
Imperatives ae now open br ertries.

This years @tegories ae as follows: Best use of Emai- Bet SEO - B2 SEM - B& use of Moble - Bat use of Online
advertising & ponsoship - Bet use of nev ad formats (Mdeo, Galgets, Widgés, €c) - Bet use of Online PR, UGC &aV-
IBest Agency - Ba& Reailer/FMGG - Bet Media - Owner B2B - BeMedia Owner B2C - BeErtertainmert (Music, Gaming
Social Navorks, Rdio) - Bat Travel Sie - Bat use of Technology - Wicard - Gand Prix

Etry deadline: May 9th 2008

4

ules and Reguldgons
1/ Deadline: Fridg May 9th 2008

2/ Ertry Fee: £85.00 +XT per ettry per @tegoly. Paymerts mus be ser with your ertry form for the relevant entrant multi-
Iple of £85.00 + AT

3/ Eligbility: To be elidile for the 2008 @mpsetition all ertries mus have taken place bewveen Januar 1¢ 2007 and Mach
30th 2008

4 Caegoly: You mg erter the same etry in moe than one ategoty, if relevant. Howvever, please povide a seprate ertry
orm for each @tegolry and the aditional es. Judge mg reassign ategories & their discetion

5 Judging: Ther are two gages 0 the judging pocess. A pnel of epert judges wil be irvited to select a shortlisof 3-6
entries to be put brward to a public ete. The initial judging Witake place on Tusday July 152008 and then the shortlied
entries wil be publishe on the Néimperative website for a public wte shortly theeafter

6 Corfidentiality: All shortlised ertries wil be publishd online and god public wte. Ary sensitie information will need to
be clarly marled to ensue it is not eleased

7 Digposition of ertry: Erries and méerials submited will not be eturned and ma be diplayed, shavn, dupliated or
publishel for purposes deemel appopriate

@ Refunds: Thee wil be no efunds br avards eriries dter the judging pocess ha begun. An refunds prior b this wil be
made in full upon writen request.

9/ Delivery: All eriry forms and supporting nmarials mus be sert to Neimperative, Unit 303, Mag Steet Studios, P3-213
IMare Steet, London, E8 3QE or ena to avards@nédimperative.com

10/ Netimperative do not accepany regponsbility for ertries not eceived
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Cdaegoty Descriptions for The Impeative Digial Awards 208

Best use of Emdi A newsleter, emal campaign or emditool could efectively win this ategory

Best SEQA chancea erter ary companies onsigently achierzing good ntural search rmankings via use of &eh Engine
Optimisaion techniques

Best SEMA popular ategoly for shavcasing exccellence in Sarch Engine Mating

Best use of Moble The winner heg neals © demongrate their succedul use of mole technologis or marleting

Best use of Online Adertising & Sponsaship The bet online alvertising or ponsoship ampaign wil demondrate a
meeting and surpssing of the initial ampaign objecties, a signifiant return on invegment, innovation and ceativity. The
campaign @n have been deliered multi-channel or via a signal iem

Best use of Nev Ad Formats - An example of ceativity using a ne/ ad delivery format such & , Gdgets, Widgés or Mdeo

Best use of Online PR, UGC &r&l Online PR, UGC andatimarleting have been aound for quite some time nw and this
award is © commend the bet use of this type of magkting over the pag year

|Best AgencyThe winner wi be an agency thiacan piove it's ongoing deication, effectiveness and inneation. The dénition
of an agencyauld include mdia buying digital, media, marleting, design, ceaive, PR andechnial

Best Retailer/FMCG Turnover online @an be ley for mary companies and this ategoly is sé to avard the overachiever

Best Media Owner B2Brhe winner of thisategory will be a melia ovner who ha shavn signifiant achievemert in delivery
and developmert of its online/digial publi@tions. A melia ovner could include magazine publisteemdional nevspapers,
|regional nevspapers, online publishesr to both busines and onsumer audience

|IBest Media Owner B2('he winner of thisategoly will shavcase the bat example of online engagemenf a @nsumer
audience using digit media

|Best Ertertainmert - Music, GamingSocial Nawvorks, Ralio With digital ertertainmert becoming moe sophisicated every
day this @ategoly should be hotly@ntended by ary ertertainmert product tha stands out fom the est

Best Travel & Leisue Sie The bet site promoting travel and leisue opportunities online

Best use of TechnologWith new technology emeging dally this avard is br the best use of £chnology and should
demondrate the neal for and benéits of using thedchnology

\Wildcard This ategoly has been seup for the sole purpose of alaing ary individual or ompany who belieres they have
made a ontribution to thtal e dig sedr to erter. Erries in this ategory are not redricted in ary way but an ery form mug
be mmpleted and supporting eidence povided

Grand PrixThis is the gecial hadline ponsor avard for the best of the winnes selectd by our ieaders.




Ertry Form
Compny Information

|Compamy name:
Main oontact:

Job title:

Telephone number:

Fax number:

Emal:

Postal & Invoicing aldress:

o

Ertry & Payment details

\

Number of Ceegories:

(cost is 85.00+¥T per eftry per ategoty)
| enclose a chequeif the amour of £ de(mgable © Neimperative)

All ertry fees for The Impeative Digial Awards mus be paid upon submission ofoyr ertry (you will be brwarded a eceig
acordingly). If yu have ary queries with regads © paymert for an avard ertry/entries please @ll ®0 8533 B65. Each ety
|into a ategoty is £85.00 +AT

All ertry paymerts mus be male prior b the dde judging &kes place or etries wil be emoved from the @mpetition.

In submiting this enry, | acknavledge thd | have read the rules, agee to them, and accepthe judges' decision a finally
binding. I/me agee tha any information provided has been chead and is accuate.

aneﬂ ; ted:Da

4 Awards @ategory entry information
Deadline: Fridey May 9th 2008

Award Cdegory Name (plase @mplete one eriry form per ategory erntered): Best use of Emai- Best SEO - Bt SEM - Bst
|use of Moblie - Bat use of Online Adbrtising & Sponsahip - Bet use of N&v Ad Brmats - Bet use of Online PR, UGC &
Viral - Bet Agency - B& Reailer/FMGG - Bet Media Owner B2B - BeMedia Owner B2C - BeErtertainmert, Music,
|Gaming Social Nevorks, Raio - Bet Travel & Leisue Sie - Bet use of Technology - Wicard -Gand Prix

@me of ategory being enered:

[

Objective/strategy:

.
-

Please describe how you have achiezed your goal:

\_




@I/Results achieved:

\_

Budge spent:

How to view nominaed site/product/supporting evidence:

.
[

Why do you g¢and out fom the re¢?

- J

-~ PLASENOIE N

Please dtach tra sheds wher necessaly

Please ensue that you send ypur entry form with supporting evidence b the address overleaf by Fridey May 9th 2008 and
complete one ertry form per avard ertry.

K We require three @pies of each erry for Judging purpose /




Ticket Booking erm

Company Information
Company name:

Main contact:

Telephone number:

Emal:

Postal Address:

(Ticlet will be sert to this aldress)
Number of ticlets:

Individual ticket holder's names and emdi addresses

Ticlet Payment Details
Please invoice me br the amourt of £
Cortact name:

Company name:

Company address:

Signal: tedDa

Ticlet paymert mug be male prior b the event and invoices with ae produced acordingly Cheque should be mae
lpayable © Ndimperative, Mae Steet Studios, Unit 303,@3 - 213 Mae Steet Studios, London, E8 3QE

Awards Ceemony: Thuisday Sepember 18th D08

\Venue: Studio \albonne, & Kingly Steet, London, W1B 50N

Neared tube: Pic@dilly Cicus or Qford Cicus

(Your oficial invitations wil include a map with dactions b the \enue)

ICos4:

10 premium member tickts: £1460 +\AT

10 non-member tickts: £1700 + \AT
Individual pemium member tickts: £1% +\AT
Individual non-member tieks: £175 + \AT

Premium membeship is £8 per annumdr an individual, £80 for a bulk of 10 membesrand £B0 for a ©rporate

unlimited membeship. To applydr membeship online plase go ® www.netimperative.com or emali
membeship@néimperative.com




